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Today’s consumers are openly moralising about diet, health and 
lifestyle. Price is just one factor. People will pay more for an ethical 
product. Brands must display their ethical credentials, not as some 
emotive ‘tree hugging’ statement but as an integral part of their 
whole product or service offering.  

At present over 30 tonnes of waste are produced for every one 
tonne of product that reaches the consumer. 98% of those products 
are thrown away within six months. When you include this hidden 
impact of manufacturing, we each consume our own body weight in 
materials every two days. 

The growing waste-lines in our society are the result of our 
incredible inventiveness and productivity in this century, 
which has made us forget that inextricably we belong to nature.

After a decade of bling, virtue is replacing excess. The signals that 
people are switching their consumption patterns are all around us, 
yet many branders and designers fail to recognise the speed with 
which this is taking place.

Concerns about obesity, fair trade and organic ingredients have been 
transforming eating from a social issue into a moral and civic one. 
What we choose to wear has long been an articulation of identity 
and the same is now true of food.

Carbon neutral commerce has become a hot topic at the supermarket. 
How many food miles have your Kiwifruit clocked up? HSBC is on its 
way to becoming the fi rst carbon-neutral bank? BP has realigned its 
message to “beyond petroleum”.

In a recent consumer attitudes audit in the UK, 45% agreed that 
brands should be ethically, socially and environmentally aware. In 
the US, 65% of consumers said they had been involved in at least 
fi ve ethical activities relating to shopping and consumption.

Transparency is essential. If the brand has a dirty secret, 
it will blog across the cyber-gossip world in hours. We are 
on the brink of seeing products and services with these inherent 
qualities move from niche to mainstream, yet many marketers still 
cannot see it.

The challenge is squarely at the foot of the designer, the architect 
and the communicator. There are many pursuits worthy of their 
problem-solving skills. Unprecedented environmental, social and 

cultural crises demand their attention. They need to challenge 
consumerism which has been running rampant and uncontested 
since the Second World War.

We ask them to address the ugliness of our ill-planned cities, 
products, spaces and services with a new kind of feeling for our 
well-being. We are jaded by the conformity of cookie-cutter retail 
environments, where each store is the replica of the next. We want 
things to be personalised for us, we want our store on the corner to 
be returned to us.

Sustainability is inevitable—it’s now about who will be the fi rst to gain 
a beachhead. A recent survey by Arthur D. Little revealed that 55% 
of senior executives in industry in Britain singled out design as the 
most important mechanism for big companies to tackle sustainability.    
Design is the key intervention point for making radical 
improvements in the environmental performance of products.  

Most designers focus on improving form and function, but fabrication 
and how products are made is also important. Fabrication is where 
many of the environmental and social impacts lie, in the use of raw 
materials and the rising pollution from manufacturing processes.

Designers, manufacturers and consumers are only beginning to look 
beyond the way products are perceived and perform; to consider 
what goes on when products are made and what happens when they 
are eventually disposed of. While an award-winning chair may look 
beautiful, does it really represent the pinnacle of mankind’s genius if 
it is made using polluting methods or exploiting workers?

Man is the only species capable of generating waste—things that no 
other life on earth wants to have. For designers helping brands gain 
traction in the 21st century, the writing is well and truly on the wall.

Growing Waste-lines:
DESIGNING FOR OUR ETHICAL ENVIRONMENT

2



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


